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e——— e The Golden Rule of Marketing: 4

Actions Your Company Should

Take

by Amy Howell .

e “World’s Greatest Boss”: Social
People ask me daily about social media and it has been fun as well as challenging to try and figure it out, but Networking Sites
that’s the whole point— nobody has it all figured out although there are a lot of smart people out there blogging « Proactive Social Media: Filling
and discussing issues. The thing | personally like about social media is that nobody “owns” it and there’s something the Information Space With
there for everyone. Great Content

e 8 Questions to Ask When
You cannot control the tides of social media, but you can control your corporate message and your strategy to tell Selecting a Partner Charity

your story—good or bad. You don’t have to look very far to find daily examples of how Twitter or You-Tube can

impact a business in minutes. Recent stats report most businesses don’t use social media but plan to in 2010 (I have

Blog Archive

posted a lot of these articles on my Twitter page).

e« December 2009
Here are some of the leading “Trends” of Social Media for this year (and | predict they will grow): « November 2009

e October 2009

* Traditional Media and marketing has been revamped, replaced. Much of what we did to market  September 2009
and tell our stories within the last year has been crushed. e August 2009
o July 2009

* Social Media corporate marketing budgets are on the rise.

Twitter Feed

* Retailers need to be savvy online; Customers researching and buying online. One word exemplifies

this: Zappos (435 Zappos employees use Twitter!) Error: Twitter did not respond.
Please wait a few minutes and

* The Recession is helping Social Media as a cost control alternative. refresh this page.

* News is 24/7 now, and customers won’t buy week old news.

* Well known bloggers and influencers on Twitter are getting every media message out.

* Lots of good applications and increasing technology tools like the iPhone will advance the Social
Media cause.
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In closing, | will tell you that if you feel overwhelmed or intimidated by social media, internet communications and
all the applications that are out there, you should! Even for some of us practicing it daily, it is like nothing since the

Industrial revolution.

Use of the internet will continue to grow and smart companies are looking now at how they can plug into the
dynamic—and fascinating tools out there to turn the tides of social media to their benefit.

Amy Howell is the CEO at Howell Marketing Strategies, LLC. Follow Amy on twitter and read more blog articles by

her here.

The GBA Blog provides insight for Marketing Decision Makers and other fun people If you have

insight on Marketing you want to share with our audience, contact us about being a Guest GBA
Blogger. Or learn more about GBA and our video production prowess!
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Related posts you might also like:

= Zoom out and see the big picture

= FedEx videos next step in establishing Web entertainment platform
= |ndustry Insights: Marketing in the non-profit world

= Fear Not th ial Media Pull Kk

= Proactive Social Media: Filing the Information Space With Great Content
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