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by Amy Howell

People ask me daily about social media and it has been fun as well as challenging to try and figure it out, but
that’s the whole point— nobody has it all  figured out although there are a lot of smart people out there blogging
and discussing issues. The thing I personally like about social media is that nobody “owns” it and there’s something
there for everyone.

You cannot control the tides of social media, but you can control your corporate message and your strategy to tell
your story—good or bad. You don’t have to look very far to find daily examples of how Twitter or You-Tube can
impact a business in minutes. Recent stats report most businesses don’t use social media but plan to in 2010 (I have
posted a lot of these articles on my Twitter page).

Here are some of the leading “Trends” of Social Media for this year (and I predict they will grow):

* Traditional Media and marketing has been revamped, replaced. Much of what we did to market
and tell our stories within the last year has been crushed.

* Social Media corporate marketing budgets are on the rise.

* Retailers need to be savvy online; Customers researching and buying online. One word exemplifies
this: Zappos (435 Zappos employees use Twitter!)

* The Recession is helping Social Media as a cost control alternative.

* News is 24/7 now, and customers won’t buy week old news.

* Well known bloggers and influencers on Twitter are getting every media message out.

* Lots of good applications and increasing technology tools like the iPhone will advance the Social
Media cause.
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In closing, I will tell you that if you feel overwhelmed or intimidated by social media, internet communications and
all the applications that are out there, you should! Even for some of us practicing it daily, it is like nothing since the
Industrial revolution.

Use of the internet will continue to grow and smart companies are looking now at how they can plug into the
dynamic—and fascinating tools out there to turn the tides of social media to their benefit.

Amy Howell is the CEO at Howell Marketing Strategies, LLC. Follow Amy on twitter and read more blog articles by
her here.

The GBA Blog provides insight for Marketing Decision Makers and other fun people    If you have
insight on Marketing you want to share with our audience, contact us about being a Guest GBA
Blogger. Or learn more about GBA and our video production prowess!

Related posts you might also like:

Zoom out and see the big picture

FedEx videos next step in establishing Web entertainment platform

Industry Insights: Marketing in the non-profit world

Fear Not the Social Media Pullback

Proactive Social Media: Filling the Information Space With Great Content

POSTED BY ADMIN ON MONDAY, DECEMBER 14, 2009 AT 10:04 AM 

FILED UNDER MARKETING STRATEGY, SOCIAL MEDIA, TWITTER · TAGGED WITH BLOGGERS, IPHONE

APPLICATIONS, MARKETING BUDGETS, NEWS CYCLE, ONLINE MARKETING, SOCIAL MEDIA GROWTH,

THE RECESSION, TRADITIONAL MEDIA, TWITTER, ZAPPOS

Speak Your Mind
Tell us what you're thinking... 
and oh, if you want a pic to show with your comment, go get a gravatar!

 Name (required)

 Mail  (will  not be published) (required)

 Website

CommentLuv Enabled

 Notify me of followup comments via e-mail

© 2009 Green Buzz Agency

http://twitter.com/Howellmarketing
http://www.howell-marketing.com/hms-blog/
http://www.greenbuzzagency.com/
http://www.greenbuzzagency.com/contact-us
http://www.greenbuzzagency.com/
http://www.greenbuzzagency.com/capabilities/video-production
http://www.addthis.com/bookmark.php?v=20
http://www.greenbuzzagency.com/zoom-out-and-see-the-big-picture
http://www.greenbuzzagency.com/fedex-videos-next-step-in-establishing-web-entertainment-platform
http://www.greenbuzzagency.com/industry-insights-marketing-in-the-non-profit-world
http://www.greenbuzzagency.com/fear-not-the-social-media-pullback
http://www.greenbuzzagency.com/proactive-social-media-filling-the-information-space-with-great-content
http://www.greenbuzzagency.com/author/admin/
http://www.greenbuzzagency.com/category/marketing-strategy
http://www.greenbuzzagency.com/category/social-media
http://www.greenbuzzagency.com/category/twitter
http://www.greenbuzzagency.com/tag/bloggers
http://www.greenbuzzagency.com/tag/iphone-applications
http://www.greenbuzzagency.com/tag/iphone-applications
http://www.greenbuzzagency.com/tag/marketing-budgets
http://www.greenbuzzagency.com/tag/news-cycle
http://www.greenbuzzagency.com/tag/online-marketing
http://www.greenbuzzagency.com/tag/social-media-growth
http://www.greenbuzzagency.com/tag/the-recession
http://www.greenbuzzagency.com/tag/traditional-media
http://www.greenbuzzagency.com/tag/twitter
http://www.greenbuzzagency.com/tag/zappos
http://en.gravatar.com/
http://comluv.com/
http://www.greenbuzzagency.com/

	greenbuzzagency.com
	Leading Social Media Trends Growing in 2010 | Green Buzz Agency


	RyZW5kcy1ncm93aW5nLWluLTIwMTAA: 
	form7: 
	submit: 
	author: 
	email: 
	url: 
	comment: 
	doluv: on
	subscribe: subscribe




